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Understanding your values, 
motives, and strengths, and 
effectively expressing them, 

is the key to building a strong 
foundation of integrity, 

authenticity, and confidence.
Kernis, M. H. (2003). Toward a conceptualization of optimal self-esteem. Psychological Inquiry, 14(1), 1-26.

Sheldon, K. M., & Lyubomirsky, S. (2006). Achieving sustainable new happiness: Prospects, practices, and 
prescriptions. In M. Csikszentmihalyi & I. S. Csikszentmihalyi (Eds.), A life worth living: Contributions to 
positive psychology (pp. 127-145). Oxford University Press.
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What are you best at?


What is your superpower?


What abilities do your 

coworkers comment on?

1.


2.


3.


4.


5.

What are all of these 

answers an example of?


What’s the most 

passionate driver?

1.


2.


3.


4.


5.

What are all of these 

answers an example of?


What’s your strongest 

ability?A
b

ili
ty
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3.
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5.P
u

rp
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se
Personal Mission Statement

To use my passion for

And my ability to

to

What are you most 

fascinated by?


What do you most enjoy?


What is your thriving state?

What is the positive 

desire that these 

things interrupt?


How do you want it 

to be instead?

What do you find most 

annoying or infuriating?


What do you think is wrong?
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Relevancy


Think of changes in market conditions, client 

pain points and what the firm needs.

RACE

Authentic Clarity 


Think about not just what you do but how 

you do it - your personal values and brand.

Experience


Think of a case study, a client 

relationship, an organisational challenge 

when you used your authentic abilities.

For example…

Well, I…

You know how…?

Personal Narrative

Website www.thriving.london or visit us on LinkedIn ©Thriving London Limited 2024

http://www.thriving.london/
https://www.linkedin.com/company/30165734?
http://www.thriving.london/
https://www.linkedin.com/company/30165734?


www.thriving.london
Visit us on LinkedIn ©Thriving London Limited 2024

https://www.linkedin.com/company/30165734?
https://www.linkedin.com/company/30165734?

	To use my passion for: 
	And my ability to: 
	to: 
	You know how: 
	Well I: 
	For example: 
	1: 
	2: 
	3: 
	4: 
	5: 
	Text1: 
	Text2: 
	Text3: 
	Text4: 
	Text5: 
	Text6: 
	Text7: 
	Text8: 
	Text9: 
	Text10: 


